Chapter 5 Assignment
1. Based upon your experience or research, report on a sports marketing blunder (see example below). What type of market research could have prevented the blunder? What could have prevented the Tinactin and the Bobble-heads blunders?

OKAY, THAT HURT

The Columbus Chill used the "Scream 'Til Your Brain Hurts" promotion in the 1995-96 season, which featured a roving microphone, in which fans were encouraged, over the PA system, to "Scream 'Til Their Brain Hurt." Well, let's just say that during a game against Knoxville, one of the fans used some choice words for the Cherokee Goalie. Needless to say, it was one of the final times the roving microphone made the rounds of the Fairgrounds Barn.
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2. Assume that you were working with the Charlotte Hornets as they made their move to New Orleans. How would you go through the research process to determine if the New Orleans Arena (i.e., the tangible service quality) would be positively perceived by prospective NBA fans?

1. define problem
2. develop hypotheses

3. collect data

4. analyze data

5. derive conclusions

3. How would you evaluate the brand equity of the Bears? Cowboys? Spurs? (see components & scale)

4. Why is brand equity so important to these teams?

a. How is brand equity related to profits & market value?

b. What is the tangible representation of the product in the minds of fans for sports teams?

c. What’s the connection between brand equity & promotions?

d. How do teams with high brand equity fare in the polls (AP Top 25, etc.)?
e. Who wants to sponsor a losing team?

5. Why is service quality in the stands so important for sports teams?

6. If you were going to research service quality at a stadium or arena, how would you do it? Select a place and give us your plan. Be as detailed as possible with regard to data collection and survey forms.

7. What is wrong with the following measure regarding ticket prices?

Ticket prices are:  

too low
1
2
3
4
5
too high

8. Why is perceived value of tickets or entertainment so important for management?

9. Besides repeated exposure and involvement with the team (individual factors), two factors related to sponsors drive fans’ recall of sponsors. Explain. 
