“1 had to go out and successfully raise money before
| could afford to pay myself,”

If anything can prepare you for

company, it's ultrarunning. At least,
if you ask Denver Fredenburg.

Yet despite the challenges, Hyperwear continues to grow.

“We're using the commercial channel to build
credibility, authenticity and a huge army of ambassadors

to reach consumers,”
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It's proof of the strength of our organic,
grass roots marketing efforts.”
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