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SUCCEED AT THE NATIONAL
COLLEGIATE SALES COMPETITION

Baylor University’s Center for Professional Selling
brought home seventh place honors out of 67
teams at the 2014 National Collegiate Sales
Competition (NCSC) at Kennesaw State University
in Kennesaw, Ga., in March.

SECOND
PLACE AT INVESTMENT COMPETITION

Baylor students won second place at the 11th

annual Texas Investment Portfolio Symposium (TIPS)

in February. The conference, hosted by Southern
Methodist University’s Cox School of Business, provides
students an opportunity to interact with investment
industry professionals, as well as participate in various
competitions, panel discussions and networking events.

SEVEN
AMERICAN ADVERTISING AWARDS

Baylor’s Hankamer School of Business communications
and marketing materials earned seven awards in

the Waco American Advertising Federation (AAF)
American Advertising Awards, formerly called the
ADDY Awards. The seven awards included four gold
awards, two silver awards and the “Best of Show”
award (the top honor of the ceremony).

NEW VENTURE COMPETITION

Baylor University’s Hankamer School of Business
hosted the third annual New Venture Competition in
the spring. The New Venture Competition is a national,
two-day, dual round business plan competition for
students. The 2014 competition finalists included
student teams from top universities including, but not
limited to, Harvard University, Massachusetts Institute
of Technology, Yale University and Baylor.
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